5 REASONS TO PARTICIPATE IN A BRIDAL SHOW:

1.

Direct interface with your target market has to be humber onec The best sales efforts made are those with a potential
customer that can touch, feel, smell, taste, and see what you bring to the table, making an impression that will close the
deal. Gaining several opportunities in one bride-packed day makes perfect sense to build your client base quickly and gain
continued business.

Cost effective marketing. When considering that only 1% of any given population is actually planning a wedding, this
makes “general population marketing” not nearly as effective than many businesses contributing to marketing efforts that
bring your target market to one place. Your target market in one place means concentrated sales efforts to that 1% that
you are seeking an audience with and for a greatly reduced cost than trying to assume all marketing cost to speak to the
same number of brides you will see at a bridal show.

Industry Leadership! The whose who of the industry are those that take their marketing seriously. Branding, continuous
visibility in the marketplace, and a finger on the pulse of what their target market is actually looking for is
extremely important to the success of a business.

Diversity. The International Wedding Festival has a reputation for attracting a diverse population of brides, potentially
introducing your company and offerings to a market that typically does not seek your services directly. With changing
trends in the industry, many businesses have realized new business from direct exposure outside of their customary
target market. The International Wedding Festival is renowned for its returns in this area.

The Bottom Line. Bridal shows are extremely appealing not only to businesses, but also to brides! Where else can a bride
find so many professionals in one place? For the bride, this is an opportunity to get their planning jump started and plan
their day in just one day! The majority of brides who attend these shows end their search for more than four services or
products that they have headed to the bridal show to seek. Every bride has their “shopping list” of needed products and
services upon their arrival. On average four of those line items are “checked off” as they leave the bridal show. With a
room full of qualified professionals, and an array of those professionals that meet their specific needs both by cost and
offering, you can see how a bride would find a bridal show very appealing for their planning needs. Today’s brides are
smart, savvy women who understand their need to compare services. They are also very busy with their careers and every
day lives, making comparison shopping a daunting task without attending shows.

5 REASONS NOT TO PARTICIPATE IN A BRIDAL SHOW:

1.

We’re not ready for the show... You will never have the perfect website, marketing materials, banners, or display.
While you are “getting ready” for your grand debut... you are missing out on a world of business opportunities and direct
revenue that can assist greatly as you improve and attain your business goals.

It’s not my kind of bride. | am only interested in higher end brides... Every bride is a high-end bride in at least one
category of their planning needs (usually more than one); spending more in areas of their planning that they place a higher
value to. Additionally, historical data supports that the shows attract a vast array of spending budgets.

My competitors are there.. You are absolutely right! And this is the best forum while brides are comparing services for
you to respond accordingly to their needs. Brides enjoy having a choice of providers to find the perfect match for their
vision, budget, and personal connection they are looking for in a provider. If you are not there, you are not in the running
and your competitor will undoubtedly get the sale.

| don’t have time to exhibit. Really? How long WOULD it take you to meet hundreds of brides in your usual marketing
efforts? At the show, it will take you ONE day.

I cannot afford it (it’s not in my budget, | am just starting out, business has been slow, it has been a tough year, etcé )
You may offer the best product or service in the industry, but if brides do not know it, you don’t have a viable business.
Engagements are occurring every day and the majority of those brides make our shows their first step toward their
planning. You cannot afford not to be there.

Kimberly Vaughan, Executive Producer
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An estimated 40% of all brides attend bridal shows for their planning needs

15% of all engagements occur in December and 10% of all engagements occur on Valentine's Day, making Spring
bridal shows statistically higher in attendance than those that occur in the fall. Does this mean that Fall shows
should be neglected? Absolutely not! It means plan your marketing collateral according to the season so that you
are prepared for the numbers!

It also means that shows that fall after Valentine's Day hold promise of capturing November, December, New Year’s,
and February's engaged brides & grooms.

Brides make up 40% of our overall attendance. Please remember party hostesses when directing your attention
Nearly 50% of our attendees are planning for an event 6 months or more in the future.
Nearly 35% of our attendee’s event is 3-6 months away

Hhare @ Hhare Hitoe

We enjoy creating opportunities for our exhibitors to gain the most exposure before, during and after the show. With so
much hype going on about the shows it is a great time for a company to capitalize on the hoopla and get name recognition

BEFORE the show, so that there is a sense of oknowingdé whe
created many additional opportunities for branding purposes. After the show we have created programs to help you keep
your business of ferings fresh in your target marketds me

TELEVISION PRESENCE

Join us on the local morning show during the week prior to the show! This morning talk show will grant you and your
business high visibility. This offering is very limited, as we allow only two to four segments per day of airing. Ask your rep.

RADIO ADVERTISING

Get noticed on the radio with radio mention that you will be a featured vendor at the International Wedding Festival! This
mention will include your business name and tagline as a commercial sponsor! Space is limited.

CONTEST PROMOTIONS

We offer large promotions for our exhibitors, such as Bridal Idol the $25,000 wedding granted to one lucky bride to be!
Participation in these promotions affords these exhibitors high visibility through television, radio, bus advertisements,
magazine advertisements and other forms of marketing, as well as leads that are exclusive to the promotion.

EVENT PROGRAM ADVERTISEMENTS

Include a full color advertisement in the event program. These handy programs will be revisited long after the show as
brides & grooms make their final spending decisions. The planner area will be cherished as a useful tool to ensure use after
the show! Our fall show programs are 8.5x5.5 and our Winter programs are 9x12.

GIFT BAG ADVERTISEMENTS

Our Brides will receive a special gift bag to hold all of their show goodies, which are sorted through once the bride has left
the show and returned home. Leave a lasting, cheerful impression with a reminder of your services and your contact infor-
mation by sending something home with her!

JUMBOTRON ADVERTISEMENTS
Our professional team will broadcast your company information on the big screen continuously throughout the day
FASHION SHOW VIDEO INTRO

Before the fashion show, as brides are seated long before the show (they all want to get great seats), we have noticed them
twiddling their thumbs, eager for information and entertainment. We deliver with video commercials that play prior to the
start of the show, much like the commercials you see when you go to the movie theater. Our exhibitors capitalize on this
timely opportunity to drive their message home. Need a commercial created for you? Let us know. You will receive a :15
and :30 commercial. Some travel fees may apply depending on your location.

WEBSITE LEADS

Looking for leads throughout the year? Consider our website leads program. Contact information of brides in your area are
automatically emailed to you for your quick response on a monthly basis.
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International Wedding Festival

Executive Producer:
California Bridal Eventz, LLC
3353 Highway 49 South

Mariposa, CA 95338

Legal Business Name

www.internationalweddingfestival.cq

Your Representative:

Business Name (as you wish it to appear in advertising)

Kimberly Vaughan

KIMBERLY @CABRIDAL EVENTS.COM

Main.. é é é é é 209.966.3890

Contact Person

Toll Free é é ... 877.700.BRIDE
Faxé é é é é ... 209.742.5892

Street Address

o CHECK HERE IF YOU DO NOT WANT STREET ADDRESS PUBLISHED

FOR CBE USE ONLY

oT [E 0CO WF  [PH
B
Cit Stat Zi
ity ate ip p
J
ov
Business Phone Cell Phone
oG
oW
Web Address FaceBook / Blog Address:
dep 1st 2nd
L
Email Address (FOR PRODUCER USE ONLY, THIS IS NOT SHARED OR PUBLISHED)
3rd 4th 5th
Business Category / Product or Service Provided
6th 7th 8th
How did you hear about the show?
o Radio o Internet oEmail oTV o Newspaper o Referral o Other 9th 10th 11th

Primarily, what was your participation decision based on?
o Past Participation o Reputation o Recommendation

m

o Promotional Offerings o Cost/Value

Campaign Total: $

Deposit Amount: $

Campaign Payment Paying by Check?

Make Checks Payable to:
California Bridal Eventz, LLC

2 50% Campaign Total to secure event participation

Balance: $ : balance due 30 days prior to event CheckNo: _____ Amount: $

VISA

Ovisa [OM/C

Maste!

O Check Email:

Required for emailed receipt

"CREDITCARDNOL T T T T T T T T T T I T 1 | Expiration Date: /

Card Holder's Name:
Address Associated With Card:

*Required (3 digit # located on then

/" Card Verification I'\Iumber
\

the back, or 4 digit # on the front of the AMEX card)

Interested in a monthly payment plan

Signature:

? Ask your representative about payment plan options

I, the advertiser, or authorized representative for the advertiser, have read and agree to abide by the bridal show terms & conditions which has been provided to me. | agree that an
agreement transmitted by facsimile or email shall be deemed to be an original document and enforceable thereas.

Submit This Page with Payment, &

Signature of Acceptance

Date

Selection Sheet (next page)
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Season Selection Page

CCi rcle your date aDampai gn preferences bel ow; t het
Step 2. Read the Bridal Show Terms & Conditions (next page)
Process 3 Complete the Company Info Sheet (prev. page)

4. Submit this page, Company Info Sheet, & Payment to California Bridal Eventz, LLC _ by fax, mail, or email

BOOTH PRESENCE 6deep x 8wide EVENT
All spaces include one table w/linen, two chairs, TABLE TOP 10deep 10deep 10deep x (optional) (optional) DATE
event program listing (business name, address, (8’ Table with X X 20wide Sponsorship Electrical

website & phone number), website listing w/ linen, does not 8wide 10wide BOOTH Package Access TOTAL
hyperlink (6 months), & list of all attendees include draping BOOTH BOOTH Insert amount below

(Excel) sent electronically 10 days after the show around area)

International Wedding Festival| Sept 18, $360(Foyer) $660 $780 $1500 $50

& Grab The Gown 2011|  $460main Hall)

Modesto, CA

(Modesto Centre Plaza)
ABurl esquedod

With This Ring Bridal Show Jan 15, $370 n/a $560 $950 $25
Merced, CA 2012 (full end cap)

(Merced County Fairgrounds)

International Wedding Festival| Jan 29, $380(Foyer) $720 $880 $1600 $50
Modesto, CA 2012 $460(Arbor)

(Modesto Centre Plaza)

ilnspirationo 3520Main Hall

International Wedding Festival| Feb 26, $400 $580 $640 $1000 $100
Fresno, CA 2012

(Fresno Convention Center)

ifEast Meets We

International Wedding Festival| Sept 16, $360(Foyer) $660 $780 $1500 $50
SIBIESIE, 2012|  $460Main Hall)

(Modesto Centre Plaza)

AiBl ack & White

Would you like to be a Featured Vendor for the next 6 months on our website? YESTI ~ NOTJ SEASON Total: $
Includes monthly Leads via email. SPECIAL INTRODUCTORY COST: $240.00 Total for 6 month (Payment options on Previous Page)

EVENT SPONSORSHIP PACKAGES - SUPERSIZE YOUR PRESENCE

ADD THE COST BELOW TO YOUR BOOTH PRICE IN THE AREA PROVIDED ABOVE.
PLEASE CALL TO CHECK AVAILABILITY FOR THE TITLE SPONSORSHIP PACKAGE [ont one perevent

GOLD SPONSOR
(CORNERPREFERENCE JUMBOTRON, GIFT BAG INSERTION 1/2 PAGE AD IN EVENT PROGRAM)

PLATINUM SPONSOR
(CORNER PREFERENCE JUMBOTRON, GIFT BAG INSERTION 1/2 PGE AD IN EVENT PROGRAM, WEBSITE
CATEGORY SPONSOR 12 MONTHS WEBSITE LEADS, AND STAGE MENTIONS DURING FASHION SHOW)

REGAL SPONSOR

(CORNER PREFERENCE JUMBOTRON, GIFT BAG INSERTION FASHION SHOW VIDEO INTRO (SPONSORPRODUCED, FULL
PAGE AD IN EVENT PROGRAM, , WEBSITE SITE SPONSOR VIDEO INCLUSION ON WEBSITE PROFILE, BUSINESSMENTION ON
100RADIO COMMERCIALS, SPONSORSTAGE MENTION DURING FASHION SHOW)

TITLE SHOW SPONSOR: ... uiitiiitieeeeeteeeeeeesaaaeiasaaaaasasasassasasasesesansssssssssssssssssssssssssssnsnssssssssssssssssnsssssssssnsnsesssssssssssssssnsnnnnnnnnnnsen $3500
(CORNER PREFERENCE JUMBOTRON, GIFT BAG INSERTION FASHION SHOW VIDEO INTRO (SPONSORPRODUCED, INSIDE

FRONT COVER IN EVENT PROGRAM, WEBSITE SITE SPONSOR (ROTATING AD ON ALL PAGES OF WEBSITE), VIDEO
INCLUSION ON WEBSITE PROFILE, BUSINESSMENTION ON ALL RADIO COMMERCIALS, LOGO INCLUSION ON ALL TELEVISION
COMMERCIALS, SPONSORSTAGE MENTION DURING FASHION SHOW, SPONSORSTAGE MEET NO REET PRIOR TO FASHION

SHOW. LOGOINCLUSION ON EVENT HARD TICKETS & EVENT POSTER9

Submit This Page with Payment, & Company Info Sheet (previous page)
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Bridal Show Terms & Conditions

For and in consideration of the show fees specified in the Exhibitor Agreement, California Bridal Eventz, LLC
grants exhibitor/advertiser a revocable license to occupy space in the show(s) that are indicated on Exhibitor
Agreement.

SHOW DEPOSIT: Bridal show booth reservations require a 50% minimum deposit to hold said booth. Verbal and
signed commitments are not recognized as sold booths until a 50% minimum deposit has been made. Any and all
deposits are non-refundable should the exhibitor/advertiser wish to withdraw from bridal show participation.

SET-UP/BREAK DOWN: Exhibitors may enter show facility for the purpose of exhibit setup as outlined in the
exhibitor kit materials. Exhibitors must use authorized loading areas and remove vehicles from loading area
immediately after unloading. Set up of exhibit must be completed no later than 1 hour prior to show start time.
Should Exhibitor fail to occupy its space during the scheduled setup period, California Bridal Eventz, LLC shall
have the right to take possession of said space without liability for a refund of exhibitor fees. Exhibits may not
be dismantled before the show has closed. In the event Exhibitor violates this provision, Exhibitor shall: (a)
forfeit its rights to the list of show attendees, (b) be precluded from participation in future shows, and (c) be
subject to a fine of $300.00. Exhibits must be removed no later than the 2 hours after show end time. Exhibitor
shall be liable for all storage and handling charges resulting from failure to remove exhibit material from the
show before conclusion of break down period. The use of porters, if available, to assist loading and unloading
is at exhibitor’s own risk, and California Bridal Eventz, LLC shall not be liable for any resulting damage or
claim.

EXHIBITOR NAME BADGES: Exhibitor personnel must wear an official exhibitor badge, if provided on the day of
the show.

COMPETITOR SHOW CLAUSE: California Bridal Eventz, LLC reserves the right to exclude businesses from partici-
pation within any reader and/or attendee lead source generating programs including those accrued by, but not
limited to, California Bridal Eventz, LLC Bridal Show events. Exclusion from these programs is determined solely
by what California Bridal Eventz, LLC deems as a “competing” or “rival” production of or sponsorship of another
bridal show(s), sixty days prior to or after any California Bridal Eventz, LLC Bridal Show, and/or within a fifty-
mile radius from any California Bridal Eventz, LLC Bridal Show exhibition site.

LIMITATIONS ON DISTRIBUTION OF PROMOTIONAL MATERIALS AND SHARING OF BOOTHS: Exhibitors will be
permitted to demonstrate products and/or services, solicit orders, and distribute advertising materials
(including, but not limited to, signs, literature, samples, or business cards) only from their assigned exhibit space
and only for products and/or services which are provided in the exhibitor’s normal operation of business.
Distribution or display of advertising materials from non-exhibitors, and distribution of advertising materials in
aisles, registration areas, lounges, seating areas, or grounds of show facility is prohibited. California Bridal
Eventz, LLC reserves the right, at its sole discretion, to determine if a breach of this clause exists. Exhibitor may
not assign its contract for exhibit space or permit any other person or company to use any part of such space.
Exhibitor agrees to be held liable for any unauthorized use of its exhibit space and that the damages to Show
Management resulting from each unauthorized use will be set at a dollar amount equal to the fee for the Exhibi-
tor’s space in the Show. Exhibitors are restricted from handing out publications, which have non-exhibitors in
them without prior permission from California Bridal Eventz, LLC.

PUBLICITY / USE OF PHOTOS OR VIDEO: Exhibitor agrees that California Bridal Eventz, LLC may list the Exhibitor
in show promotional materials and use photography and/or video taken at the show for publicity purposes
without compensation to or express permission of Exhibitor.

EXHIBIT RESTRICTIONS / SAFETY ISSUES: All displays erected for the show must be free standing and may not
exceed the boundaries of exhibit space. Exhibitors are prohibited from attaching anything to walls, columns,
windows, or fixtures of show facility. Exhibitor shall leave space occupied by them in the same condition as at
the time when first occupied. California Bridal Eventz, LLC reserves the right to restrict displays which, because
of noise or method of operation, interfere with other exhibitors, and to prohibit or remove such displays and/or
personnel which in the opinion of California Bridal Eventz, LLC become objectionable and/or detract from the
character or appearance of the Show. The use of audio and/or video equipment is an exception to the rule, not a
right, and Show management reserves the right to determine at what point audio and/or video constitutes
interference with others and must be discontinued. Exhibitor is charged with having knowledge of and compli-
ance with all laws, ordinances, and regulations pertaining to licensing, sales tax, health, fire prevention, public
safety, copyright, and the Americans With Disabilities Act. Exhibit materials, decorations, and display items must
be fire safe. If an exhibit does not comply with these regulations, or otherwise presents a hazard or danger,
California Bridal Eventz, LLC Bridal Solutions may remove the exhibit with no liability for refund of exhibit fees.

EVENT DATES AND ATTENDANCE: Exhibitor understands and agrees that California Bridal Eventz, LLC makes no
guarantees regarding weather conditions or attendance at the event. If California Bridal Eventz, LLC is pre-
vented from producing the event herein by reason of any act of God, fire, flood, public disaster, act of terror or
any other cause or reason either within or beyond the control of California Bridal Eventz, LLC , such condition
shall be deemed a valid excuse for delay or cancellation of the event. California Bridal Eventz, LLC reserves the
right that the event may be rescheduled for another date and/or location chosen by California Bridal Eventz, LLC

LIABILITY AND INDEMNIFICATION: Reasonable precautions will be taken by California Bridal Eventz, LLC to
protect persons and property during the show; neither California Bridal Eventz, LLC , show facility, nor represen-
tatives of any of the same, shall be responsible for the personal safety of the Exhibitor or its representatives
from injury, nor for the safety of the property of the Exhibitor from theft or damage. Exhibitor waives all claims
of every kind against California Bridal Eventz, LLC , show facility, and representatives of the same including,
without limitation, all claims for damages based on personal property damage, destruction, loss or theft, per-
sonal injury or death, and any other act or failure to act of California Bridal Eventz, LLC . Exhibitor agrees to
indemnify and hold California Bridal Eventz, LLC harmless from all claims, including expenses, damages, costs,
and attorney’s fees, by Exhibitor, Exhibitor’s agents, employees, contractors, or by any other person, arising out
of any act or omission in any way related to Exhibitor’s participation in the show, whether negligent or not.

LIABILITY FOR DISTRIBUTION OF EDIBLE ITEMS: Distribution of food, cake, drink or other ingestible items is
subject to approval by California Bridal Eventz, LLC and subject to any rules or restrictions set forth by the
show facility. Exhibitors who distribute ingestible items agree to assume all liability, and indemnify and hold
harmless California Bridal Eventz, LLC, show facility, and representatives of the same, for damage or injury,
which might ensure by reason of such distribution, and must provide proof of liability insurance with limits of
not less than $300,000.

DISTRIBUTION OF ALCOHOLIC BEVERAGES: Exhibitor shall not be permitted to distribute through sale or gift
any alcoholic beverage to any person present at the show without the express written permission of California
Bridal Eventz, LLC . Any distribution through sale or gift by an Exhibitor without the express written consent
of California Bridal Eventz, LLC will result in a fine of not less than $5,000 for each such use.

CONTESTS / GIVEAWAYS / DRAWINGS

Any exhibitor planning to giveaway any type of product, through contest, or prize drawing must make
application and obtain permission from California Bridal Eventz, LLC . The names and addresses of all win-
ners must be submitted to California Bridal Eventz, LLC by the end of the show. The exhibitor understands
and agrees that California Bridal Eventz, LLC may make reference, mention, and website inclusion of the
winners full first name, last name initial, city of residency, and prize won for promotional purposes.

PAYMENT TERMS / CANCELLATION POLICIES: Exhibitor shall not be permitted to bring any equipment or
display any material into the show without prior full payment. If payments are not made in accordance with
the due dates specified in this agreement, California Bridal Eventz, LLC may terminate this agreement and
reassign space to another exhibitor. All payments and/or deposits are nonrefundable and nontransferable.

Requests to cancel exhibitor participation up to 60 days prior to event date will nullify responsibility to pay
the balance due. Participation may not be canceled less than 60 days prior to event date(s). Exhibitor shall

pay a fee of $40.00 if any check presented for payment is returned by the bank. In the event of breach of this
agreement by Exhibitor, California Bridal Eventz, LLC reserves the right to cancel the agreement without
liability for a refund of fees paid. The exhibitor is considered to be in breach of this agreement if the Exhibi-
tor (1) transfers or attempts to transfer exhibit space to another party; (2) files for bankruptcy or is declared
bankrupt; (3) fails to fully comply with the terms and conditions of this agreement. California Bridal Eventz,
LLC reserves the right to cancel this Exhibitor agreement for any reason by giving 15 days written notice to
Exhibitor. In the event that California Bridal Eventz, LLC cancels this agreement, the liability of California
Bridal Eventz, LLC shall be limited to a return of any amounts paid by Exhibitor without interest or penalty.

REGISTERED BRIDE LIST: The Bridal Lead List is established for California Bridal Eventz, LLC Advertisers/
Exhibitors. Upon signing this agreement, Exhibitor recognizes that the BRIDAL LEAD LIST is the exclusive prop-
erty and trade secret of California Bridal Eventz, LLC and is provided for the sole use of the Advertiser/Exhibitor
to use only as a direct service provider. It is further understood and agreed that the Advertiser/Exhibitor shall
not under any circumstances lend out, sell, reproduce, exchange, copy, or share in any unauthorized way the
information provided in the BRIDAL LEAD LIST. If this information is used or threatened to be used in an unau-
thorized manner, California Bridal Eventz, LLC shall be entitled to seek relief in any court of competent juris-
diction, including but not limited to injunctive relief, actual and punitive damages, reasonable attorney’s fees,
costs and any and all other expenses. Advertiser/Exhibitor agree that under no circumstances. Exhibitor will not
use the list or permit the list to be used to promote any other multi-business bridal or weddings related show or
event, including your participation within such an event, and that damages to California Bridal Eventz, LLC for
each such use will be set at a dollar amount no less than $3,000.00.

CHANGES AND MODIFICATIONS: The promotional and instructional information provided by California Bridal
Eventz, LLC to exhibitor is accurate as of its publication; however, California Bridal Eventz, LLC reserves the
right to change or modify details of the show without notice. California Bridal Eventz, LLC may issue additional
rules, as it deems necessary for the orderly presentation of the show. Any rule may be amended at any time by
show management provided that such amendment shall not substantially diminish the rights or increase the
liability of Exhibitor.

This agreement shall represent the entire agreement between Exhibitor and California Bridal Eventz, LLC
California Bridal Eventz, LLC shall not be bound by any representation or understanding not expressly set
forth in this agreement. No provision of this agreement shall be modified except by the written mutual
consent of the parties.

AMERICANS WITH DISABILITIES ACT: Any Exhibitor requiring assistance under the Americans With Disabilities
Act must notify California Bridal Eventz, LLC in writing no later than 30 days prior to the show. Reason-
able accommodations will be made for Exhibitor requiring assistance or modification of space.

FAX AGREEMENTS: For the convenience of the Exhibitor, California Bridal Eventz, LLC will accept submission of
this agreement by facsimile. The parties agree that, if a signed copy of this agreement is transmitted by facsim-
ile, the facsimile copy shall be deemed to be an original document and fully enforceable there as.

SEVERABILITY: If any clause of this agreement is found to be invalid or unenforceable, the remainder of the
agreement shall continue in full force and effect without regard to the invalidated clause.

Advertisement Terms & Conditions

SIGNED AGREEMENTS: This contractual agreement between California Bridal Eventz, LLC Bridal Show (to be know
as “Publisher”) and the customer/business, either directly or through its advertising agency and/or authorized
representation (jointly and collectively to be know as “Advertiser”) is effective immediately upon its signing by
Advertiser. Singed agreement automatically confirms: A) Profile advertising space reservation in Wedding
Organizer B) Display advertisement reservation on the company website and C) to fill said space whether pro-
vided by Advertiser or Created by Publisher.

ADVERTISING DEPOSIT: Advertisements requiring deposit(s) must be made as described in the agreement. Verbal
and signed commitments are not recognized as contractual agreements until said deposit(s) have been made.
Any and all deposits are nonrefundable should the exhibitor/advertiser wish to withdraw from participation.

CANCELLATION POLICY: No Profile advertising space reservation and/or display advertisement reservation may
be canceled or withdrawn once this agreement is signed, except pursuant to other provisions of this contract. If
Publisher agrees that contract shall be canceled, Advertiser agrees to pay a cancellation fee in the amount of
25% of the total cost of EACH unpublished ad and/or display. This contractual agreement shall not be reassigned
or transferred to another Advertiser and absolutely no modifications shall be made to the contract without the
mutual consent of the parties.

TOTAL DUE: The Advertiser and it’s agent or authorized representative agree to be jointly liable to pay the
Publisher the full amount due, plus any and all production costs, if required (for advertisements upon credit
approval) automatic monthly service charge of 1.50% shall be added to past due accounts. The parties agree
that if Advertiser defaults, 25% of the unpaid balance shall be added to the amount past due as liquidated
damages. Furthermore, Publisher shall be entitled to receive from the Advertiser; reasonable attorney’s fees
together with court costs and any and all expenses incurred by Publisher or its representatives if this contract
is breeched in any way. Payment plans (available only through prior arrangement) require an additional $3.00
per month processing fee. Non-sufficient funds checks may be electronically collected and a service fee of
$35.00 will be charged.

LATE CONTRACT: If Advertiser contracted after deadline, due to time restrictions in this case, Advertiser may
not be provided with a proof for final approval. Advertiser remains obliged to pay the full amount of the con-
firmed ad and/or display space reserved and the display advertisement for said space under the same condi-
tions as stated above, and waives any claim or defenses resulting from error or omission by Publisher.

ADVERTISING RATES: Advertising rates are based on Advertiser providing completed “camera-ready” artwork
that is sized to fit. Additional production charges for any special artwork, logos, redesigning of advertisement,
enlargements, reductions, photo sizing and reshoots, or custom design work will be charged at current prevail-
ing rates. Please allow lead-time of four weeks.

FINAL PROOF: Final proof will be provided for Advertiser’s review where possible, as noted above. Publisher is
not responsible for errors missed by Advertiser when provided with proof. All articles are property of Publisher.
Publisher is not responsible or liable for any errors, misprints, misquotes, or omissions. Quote from Advertiser in
any article is a privilege, not a right, and is not subject to Advertiser’s prior approval for content.

OBJECTIONAL MATERIAL: Publisher reserves the right to cancel, reject, or withdraw any advertisement
deemed unacceptable due to objectionable material. Publisher reserves sole right solely and exclusively at its
discretion without right of claim by Advertiser. Publisher will not permit price to be printed in any advertise-
ment with the exception of discounts or “dollar off” information.

SOLE RESPONSIBILITY: Advertiser shall retain sole responsibility for any advertisement provided by Advertiser,
and shall, at its own expense, defend Publisher and any other seller and/or distributor of California Bridal
Eventz, LLC Bridal Show against any and all damages.

UNENFORCEABLE: If any provision of this agreement is found to be unenforceable by a court of competent
jurisdiction, the remainder of the agreement shall remain enforceable.




International Wedding Festival Monthly Payment Plan

To make monthly payments for your show campaign, please complete the worksheet below and submit this forn
your paperwork on the previous pages. A few things to note:

1.

A

Some of our customers send post dated checks for their entire campaign and we deposit one per month as ¢
by the customer using the worksheet below.

Some of our customers wish to make their monthly payment on their credit card.

If a month comes up and you need to adjust the deposit/charge date, please call our office and say so. This
intended to make your | ife easier, not more diff

Additions to a campaign after payments have begun can alter remaining payments if you should decide you
to add a show date and bundle it in with your remaining payments. The alternative would be to pay for the n
added date by itself, |l eaving the payment plan a

Call the office with any questions! 209.966.3890.

Company Name:

Person Completing this.Form

Phone Number:

Monthly Payment Plan Worksheet

What month, year would you like to begin your payments? (Jan,.Feb,.Mar,.etfc).................

What month, year does the last show in your campaign fall in? (Jan,.Feb,.Mar..efc).........

What month, year falls one month before your answer in Question 2.? (Jan, Feh, Mar,.etc)...

How many months are there between answer 1 and answer 3 (including.ans..1 &3)........

Ex. Answer 1is April, 2011,
Answer 2is January, 2012
Answer 3is December, 2011
Answer 4=9

THE FORMULA.

/ $3Hthree dollarsy beginning

(Total Campaign Amount) # of Months (answer #4 above) Transaction Fee Monthly Payment Month/Year (#1 above)

My last payment will be

Month/Year (#3 above)
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HOW IT WORKS:

INTERNATIONAL WEDDING FESTIVAL & WITH THIS RING BRIDAL SHOW

BRIDAL BUCKS

Incentive for Brides to Book at the Show!

Upon arrival, brides are presented with $1000 in Bridal Bucks in varying denominations, which they can present to participating exhibitors to
apply as the exhibitor has described in their booth. For Example, ABC Photography has completed the form below to describe that brides
can present up to $100 on a photography package. A bride visits ABC Photography’s booth and is able to present a $100 Bridal Buck, which
is then discounted from the package she is booking. ABC Photography keeps the Bridal Bucks that they have collected throughout the day
and can then write off the total as a marketing expense or as a discount at tax time. ABC Photography has a new client, the bride saves

$100 and everyone is happy.

A printed sign will be provided announcing to brides that you accept BRIDAL BUCKS at your booth.

BUSINESS NAME:

| would like to participate in the BRIDAL BUCKS program

BRIDAL BUCKS will be honored to IWF and WTR attendees after the show when presented

CONTACT NAME:

MAXIMUM ALLOWABLE SPENDING BUCKS PER BRIDE: $

ANY RESTRICTIONS ON SPENDING? (i.e., not applicable on Disney invitation products)
For questions, contact Kimberly Vaughan at 209.966.3890



